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Poultry farming in India has been a huge success in the last decade. Statistics showed a 2 per cent increase per annum in the agricultural
production during the last 30 years, while the growth in the poultry sector has been 12 per cent which gives an idea about how well this
industry is doing. The Indian poultry industry has grown largely due to the initiative of private enterprises. Poultry farming in India is a
culmination of many years of innovation. Moreover, today the industry as a whole, with its enabling of low cost model with increased
productivity. The procurement cost increases as the net income also increases. There are a total of 15 factors relating to production,
marketing, socio-economic characters, contracting terms which were considered and subjected to principal component analysis. In this
principal component analysis, six dimensions were extracted and considered for interpretation.
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